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What technical communication experts think of us

tekom surveyed its members and potential customers. The central aspects were satisfaction and usefulness, including the printed professional 
journal “technische kommunikation” and the associated website technischekommunikation.info. 

Reader response

74,3 % OF  
RESPONDENTS  

RATE IT  
AS “USEFUL” 

19 % as  
“rather useful”

The website, which had been online for about one year at the time of 
the survey, ranked second place in terms of satisfaction and third in 
terms of usefulness. 

A total of 771 people participated in the survey, 92.7 % of whom were 
tekom members, the magazine’s main target group. The participants 
came from different age groups. Among them were specialists and 
managers, as well as young professionals and retirees.

The member survey confirms that “technische kommunikation” enjoys 
a high level of reader satisfaction, making it an ideal environment for 
software producers and service companies looking to increase their 
visibility in technical communication.

THE  
PROFESSIONAL  

JOURNAL ACHIEVED  
BY FAR THE  

BEST RESULT OF  
EIGHT MEMBER  

BENEFITS: 

69,8 % OF  
RESPONDENTS  

ARE “SATISFIED”  
WITH THE  

MAGAZINE
22.4% are ”rather  

satisfied“



Short profile

The target group

‘technische kommunikation’ is the German language professional 
journal  of the Association for Technical Communication – tekom 
Deutschland e. V.

Every two months, the magazine addresses a highly qualified 
readership, primarily technical editors, but also experts in software 
localization, translation, technical illustration, terminology, information 
and knowledge management.

Technical communication experts ensure that users can operate 
software, technical devices, machines or systems safely and fully. 
According to the tekom trend report of 2022, there are around  
95,337 technical communication experts and managers in Germany.  
10 percent of them are members of the professional association  
tekom. A subscription to the magazine is part of their membership.

The majority of tekom members are employed in industry, from  
the consumer goods and software sectors to vehicle manufacturing 
and electrical engineering, as well as mechanical and plant 
engineering. Others are active in service companies for technical 
communication or in research, at public and private educational 
institutions.

The professional journal

‘technische kommunikation’ is a key medium for technical editors and 
provides information about trends, procedures and tools in author 
contributions, interviews and reports in order to strengthen the quality 
of technical communication

To round off the range of topics, there are contributions about 
current developments in the fields of language, laws and standards, 
localization and translation, mobile documentation, information 
management and information development, as well as about jobs and 
careers, and usability.

Six issues are published every year (January, March, May, July, 
September, October). Almost every issue contains industry news about 
products, companies, events and new media. Job advertisements for 
technical communication professionals are also part of the scope.

The website

technischekommunikation.info is the german web presence of the 
magazine ‘technische kommunikation’. The website has developed into 
an industry portal with a wide reach and is the only portal of its kind 
with articles about technical communication. tekom members have 
unrestricted access to the articles.
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Categories

Magazine with the categories

New products

Business news

New media

Events

Topics from the fields of

Software 

(German) Language

Localisation and 
translation

Terminology

Online information

Laws and standards

Information development

Mobile documentation

Job and career

Usability
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Topics and schedule

Issue Focus Editorial  
deadline

Advertising and  
print materials 
deadline

Deadline for 
inserts

Publication  
date

01/2025 Mehr Möglichkeiten mit Metadaten (More options with metadata) 08/11/2024 02/12/2024 10/01/2025 23/01/2025

02/2025 Warn- und Sicherheitshinweise anwenden (Using Safety Notes and Warning Messages) 14/01/2025 03/02/2025 03/03/2025 18/03/2025

03/2025 Soziale Netzwerke nutzen (Using Social Media) 17/03/2025 03/04/2025 05/05/20245 20/05/2025

04/2025 Karrierewege in der Technischen Redaktion (Career Paths in Technical Communication) 15/05/2025 06/06/2025 03/07/2025 18/07/2025

05/2025 Grundlagen einer verständlichen Anleitung (Basics of comprehensible instructions) 21/07/2025 04/08/2025 03/09/2025 18/09/2025

06/2025 Zielgruppen erkennen und verstehen (Identifying and Understanding Target Groups) 13/08/2025 02/09/2025 26/09/2025 14/10/2025

Events Date Location

tekom Jahrestagung 11 – 13/11/2025 Stuttgart

Topics can change at short notice. The editorial dates are available at  
www.technischekommunikation.info or directly by contacting the 
editorial office: redaktion@tekom.org

Special pages for  
the tekom fair 

An advertising publication with 
half-page advertorials by exhibitors  
will be published in  
issue 06/2025 for the 
tekom Jahrestagung. 
The available advertorial space is  
limited. Further information  
at sales@tekom.org.
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Ads on inside pages

Preferential placement Print space
Width x height

Bleed
Width x height 

4c 

1/1 page 	182 x	 252 mm 	210 x	 297 mm 2,800.00 EUR

2/3 page portrait 	119 x	 252 mm 	134 x	 297 mm 2,200.00 EUR

2/3 page landscape 	182 x	 168 mm 	210 x	 189 mm 2,200.00 EUR

1/2 page portrait 	 88 x	 252 mm 	103 x	 297 mm 1,700.00 EUR

1/2 page landscape 	182 x	 126 mm 	210 x	 148 mm 1,700.00 EUR

1/3 page portrait 	 57 x	 252 mm 	 72 x	 297 mm 1,060.00 EUR

1/3 page landscape 	182 x	 84 mm 	210 x	 105 mm 1,060.00 EUR

1/4 page portrait 	 88 x	 125 mm 	 – 880.00 EUR

1/4 page landscape 	182 x	 63 mm 	210 x	 84 mm 880.00 EUR

1/6 page portrait 	 57 x	 125 mm 	 – 600.00 EUR

1/6 page landscape 	119 x	 63 mm 	 – 600.00 EUR

1/6 page landscape 	182 x	 42 mm 	 – 600.00 EUR
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Format overview

1/1 page
P: 182 x 252 mm
B: 	210 x 297 mm

1/4 page portrait 
P: 88 x 125 mm

1/2 page portrait
P: 	 88 x 252 mm
B: 	103 x 297 mm

1/6 page landscape
P: 	119 x 63 mm

2/3 page portrait
P: 119 x 252 mm
B: 	134 x 297 mm

1/4 page landscape
P: 182 x 63 mm
B: 	210 x 84 mm

1/2 page landscape
P: 182 x 126 mm
B: 	210 x 148 mm

1/6 page landscape
P: 	182 x 42 mm

2/3 page landscape
P: 	182 x 168 mm
B: 	210 x 189 mm

1/6 page portrait
P: 	57 x 125 mm

1/3 page landscape
P: 182 x 84 mm
B: 	210 x 105 mm

1/3 page portrait
P: 57 x 252 mm
B: 	72 x 297 mm

Magazine format:	 210 x 297 mm
Print space:	 182 x 252 mm
Column width:	 57 mm
Number of  
columns:	 3

P: Print space format
B: Bleed format (plus 3 mm trim allowance)
No placement template
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Ads on cover pages

Print space
Width x height

Bleed
Width x height 

4c 

Corner space, title page 1) 	 57 x	 57 mm 	 – 1,250.00 EUR

2nd cover page 	 – 	210 x	 297 mm 3,000.00 EUR

3rd cover page 	 – 	210 x	 297 mm 3,000.00 EUR

4th cover page 	 – 	210 x	 297 mm 3,500.00 EUR

Print space
Width x height

Bleed
Width x height

bw 4c 

1/1 page 	182 x	 252 mm 	210 x	 297 mm 1,500.00 EUR 3,000.00 EUR

2/3 page 	182 x	 166 mm 	 – 1,000.00 EUR 2,000.00 EUR

1/2 page 	182 x	 124 mm 	 – 750.00 EUR 1,500.00 EUR

1/3 page 	182 x	 83 mm 	 – 500.00 EUR 1,000.00 EUR

1) �Special format on the title page “corner space” bottom right (only available in connection with at least 1/1 page or  
2 x 1/2 page in the same edition) 

Discounts

Discounts for booking publication within 12 months 

Staggered repeat discount 2) 3 x 5 % 6 x 10 % 

Staggered quantity discount 2) 3 pages 10 % 6 pages 15 %

Agency commission 3) 15 % 15 %

2) �The repeat discount and quantity discount cannot be added together.
3) �Commission only paid to agencies if suitable proof is provided. The discount is 

granted on the final price. 

Job advertisements
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COMBINE 
PRINT + ONLINE 

FOR ADDITIONAL 
SAVINGS

10% 
EARLY BIRD 
DISCOUNT  

UNTIL  
22/01/2025



Advertising insertsSpecial advertising formats

Inserts Maximum format 208 x 295 mm up to 25 g 2,350.00 EUR for the  
total print run.
Prince incl. additional weight postage surcharge. 
Weights higher than 25 g on request. 
3 % uninvoiced addition to total print run. 
Acceptance of order after receipt of a binding sample.

4-page insert 3,100.00 EUR for the total print run

Address for submitting 
inserts

Please label the delivery with the following information: 
1. professional journal ‘technische kommunikation’ 
2. issue number 
3. number of copies 
4. enclosure designation

Bonifatius GmbH
z. Hd. Thomas Wiens
Karl-Schurz-Straße 26
33100 Paderborn
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The advertorial will be placed like an 
advertisement in the editorial field. It can 
provide a comprehensive explanation of 
the process, function and benefits e.g. of a 
service or an innovative product. Example 
applications can also be presented in the 
advertorial – on a half or full page of the 
magazine. An advertorial is available for prices 
starting at 950 EUR.

Contact us:
sales@tekom.org

63

04/18

Management / Dienstleister

Technische Redaktion 

Company Name

Übersetzung 

Company Name 
ohne GmbH

Softwarelösungen 

Company Name

sind oder wo sie sein könnten. Eine große 

Uhr wird aufgestellt: Für die Aufgabe haben 

die Teams genau 30 Minuten Zeit. Sie sprin-

gen auf, stellen sich an fahrbaren Stehtischen 

zusammen, ziehen Metaplantafeln heran, 

diskutieren und entwerfen erste Ergebnisse. 

Diese werden auf den Metaplantafeln arran-

giert, besprochen und wieder verschoben.

Was ließe sich technisch verbessern?

So oder ähnlich laufen Design-Thinking-

Workshops ab. Alle sind zumindest räum-

lich vom Alltag getrennt und jeder ist mit 

seiner vollen Aufmerksamkeit dabei. Alle 

Workshop-Teilnehmer sind auf Augenhö-

he. Jeder ist bereit, sich auf Neues einzulas-

sen und ohne vorgefertigte Idee etwas wirk-

lich Neues hervorzubringen. Aber lässt sich 

das alles digitalisieren?
Das ist der zweite Aspekt, dem das For-

schungsprojekt auf den Grund gehen soll. 

Genauer gesagt, soll herausgefunden wer-

den, welche Phasen und Methoden sich auch 

digital, ortsunabhängig und zeitunabhängig 

durchführen lassen. Die Idee dahinter ist na-

heliegend: Für alle Beteiligten einen gemein-

samen Termin zu finden und sie an einem 

Ort zu versammeln, ist oft schwierig genug. 

Sollen Kunden oder Partnerfirmen mit ein-

gebunden werden, kommt bestenfalls ein 

Termin im nächsten Quartal zustande. Von 

mehreren Tagen, die ein Design-Thinking-

Workshop normalerweise beansprucht, soll 

erst gar nicht die Rede sein.

Derzeit wird an einer Softwareplattform 

gearbeitet, die Design-Thinking-Workshops 

auch digital und teilweise sogar zeitver-

setzt ermöglichen soll. Sehr wahrscheinlich 

ist, dass nur einzelne Phasen und Metho-

den digital, zeit- und/oder ortsunabhängig 

durchlaufen werden können. In der Praxis 

ließ sich aber schon feststellen, dass auch 

mit den schönsten digitalen Tools und bei 

zeitgleicher Bearbeitung viel vom „kreati-

ven Zauber“ von Design Thinking verlo-

ren geht. Wer im Büro sitzt, mit geöffnetem 

Mailprogramm im Hintergrund und tele-

fonierenden Kollegen gegenüber, der kann 

nicht so engagiert sein, als würde man ohne 

Ablenkungen gemeinsam in einem kreativi-

tätsfördernden Raum am selben Thema ar-

beiten. Hinzu kommt, dass bei unseren Tests 

alle Teilnehmer schon bei mehreren Design-

Thinking-Workshops dabei waren. Somit 

waren der Prozess und die nötige Grund-

einstellung klar. Zusammen mit Partnerfir-

men oder Kunden, die man vielleicht noch 

nicht persönlich kennt und für die der ge-

samte Prozess neu ist, könnte es in einem 

digitalen Workshop schwierig sein, die not-

wendige Dynamik aufzubauen.

Am Ende wird es vermutlich auf geteilte 

Workshops hinauslaufen: Ein Teil der Pha-

sen wird gemeinsam vor Ort behandelt, ein 

anderer kann digital und damit unabhän-

gig von Zeit und Ort durchlaufen werden. 

Denn letztlich geht es gerade bei Dienstleis-

tungen und Prozessen um Menschen. Sie für 

die gemeinsame Entwicklung nicht zumin-

dest einmal zusammenzubringen, wäre des-

halb riskant.

Welchen Einfluss hat die Einstellung?

Ob Produkt oder Dienstleistung, digital 

oder analog: Die entscheidende Zutat ist ein 

passendes Mindset zu dem ganzen Vorha-

ben. Dieser Punkt wird gern unterschätzt, 

obwohl er ein wichtiger Faktor ist, der über 

Erfolg oder Misserfolg von Design Thinking 

entscheidet (abb. 02, links).

Offenheit, Empathie und Teamgeist ge-

hören zur Grundlage für einen erfolgreichen 

Kreativprozess. Wer die geeignete Einstel-

lung mitbringt, kann zu einer kreativen und 

erfolgreichen Lösung beitragen. Ein unge-

eignetes Mindset hingegen kann den Pro-

zess zerstören:

>

>

Unsere Dienstleistungen: vendanda vel molupta 

temporpos dolupta tention sequaessin pe dolo-

rion core, volupti doluptatem in resciur alit is 

inis am quatis iumquat aturit laboreic tempore 

se nusandae que voluptatur?

Unser Profil: vendanda vel molupta temporpos 

dolupta tention sequaessin pe dolorion core, 

volupti doluptatem in resciur alit is inis am 

quatis iumquat aturit laboreic tempore se nu-

sandae que voluptatur?

Ihre Ansprechpartnerin:  
Corinna Horlacher, c.horlacher@kern.de  

Telefon: 0711 - 23 23 87-39

Unsere Dienstleistungen: vendanda vel molupta 

temporpos dolupta tention sequaessin pe dolo-

rion core, volupti doluptatem in resciur alit is 

inis am quatis iumquat aturit laboreic tempore 

se nusandae que voluptatur?

Unser Profil: vendanda vel molupta temporpos 

dolupta tention sequaessin pe dolorion core, 

volupti doluptatem in resciur alit is inis am 

quatis iumquat aturit laboreic tempore se nu-

sandae que voluptatur?

Ihre Ansprechpartnerin: Corinna Horlacher,  

c.horlacher@kern.de, 0711 - 23 23 87-39

Unsere Dienstleistungen: vendanda vel molupta 

temporpos dolupta tention sequaessin pe  

eine Zeile hat maximal 45 Zeichen. Loreum  

alit is inis am quatis iumquat aturit laboreic 

tempore se nusandae que voluptatur?

Unser Profil:  
• vendanda vel molupta temporpos 

•  tention sequaessin pe dolorion core, volupti 

doluptatem in resciur alit is inis am quatis 

•  iumquat aturit laboreic tempore se  

nusandae que voluptatur tempore 

Ihre Ansprechpartnerin:  
Corinna Horlacher 
c.horlacher@kern.de 
Telefon: 0711 - 23 23 87-39
Company Name ohne GmbH 
Anschrift
Anschrift
Anschrift
www.kern.de



		

Circulation monitoring Circulation development

Circulation analysis 4th quarter 2024

Total Quantity 
abroad

Print run 	 8,100

Copies distributed 	 7,876 	 1,043

Copies sold 	 7,710 	 1,028

Free copies 	 166 	 15

Development of circulated1) and paid2) circulation; the paid circulation in particular  
has remained stable in recent years and corresponds to the number of individual 
subscribers, primarily members of tekom. Source: ivw 

Title 

Reader response

Short profile

Categories

Topics and schedule  

Printed professional journal

	 Ads on inside pages

	 Format overview

	 Ads on cover pages

	 Job advertisements  

	 Discounts

	 Special advertising  
	 formats

	 Advertising inserts

	 Circulation

	 Technical data

Website

	 Online advertising formats

	 Discounts

Terms of payment

Bank details

Contacts

Terms and Conditions

	 Page 1

	 Page 2

10.000

9.000

8.000

7.000

6.000

5.000

4.000

3.000

2.000

1.000

0
	 2008	 2010	 2012	 2014	 2016	 2018	 2020	 2022

9,692

8,878
9,544

9,202

7,533 7,814 8,006 8,255
8,857

7,651 1)7,974
7,349 2)

8,097 8,217

6,187
6,897



Technical data

Circulation Q. IV 2024	7,754 copies distributed 
	 7,575 copies sold
Publication schedule	 bi-monthly 
Magazine format	 210 x 297 mm 
Print space	 182 x 252 mm 
Columns	 3 columns of 57 mm each
Printing process	 Sheet offset content on 70 g/m² 
	 wood-free, white,  
	 Cover on 135 g/m² wood-free, white,  
	 matt-coated image printing paper
Binding method	 Wire spine binding
Printing materials	� Preferably PDF X/3 or PDF X/4, 

Image resolution at least 300 dpi, 
CMYK color space 
PSOCoated_v3.icc color profile (www.eci.org)

Contact for	 Bonifatius GmbH
print data	 Thomas Wiens
	 Tel. +49 5252 153-319
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photo: Apple

The website ‘technische kommunikation’

technischekommunikation.info is the web presence  
of the printed professional journal ‘technische kommunikation’.

The website is a qualified research platform for topics of 
technical communication, currently offers around  
800 professional articles and is constantly expanding.  
It is developing into a high-reach portal, the only one with 
articles about technical communication. Advertise here to 
benefit from high Google rankings and findability.

technischekommunikation.info lets you reach specialists  
and managers – without any scatter losses: technical 
editors, technical translators, information architects,  
information developers, user experience experts,  
knowledge managers, service engineers, localization  
managers, technical illustrators, terminologists.
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Online advertising formats

Website technischekommunikation.info

Banners Placement Price

Big size banner 
728 x 90 pixels 
as GIF or JPG

on technischekommunikation.info  
and its sub-pages

700.00 EUR / 
month

Big rectangle 
600 x 600 pixels 
as JPG (GIF or  
video on request)

Start page   
with link to your website;  
exclusive and fixed placement

1,200.00 EUR /  
month

Medium Rectangle 
300 x 300 or 
300 x 250 pixels 
as JPG (GIF or video on request)

Navigation area “Key topics” 
Place 2, with link to your website; 
exclusive and fixed placement

600.00 EUR /  
month

Advertorial Placement Price

Advertorial incl.  
rectangle 
1,600 x 900 pixels
Header, teaser text, incl. (SEO-
optimised) details page 

Start page  
and in the selected specialist area 
(no promise of specific placement)

1,600.00 EUR /  
3 months

There is a discount of at least 100 euros for tekom company members when booking a banner on 
technischekommunikation.info. You can also increase distribution of your online advertisement 
on the tekom.de and tekom.eu websites. Our media consultant will be happy to help you find the 
right mix (see “contact”).

Big-Size-Banner 
(728 x 90 Pixel) 

Big Rectangle 
(600 x 600 Pixel)

Medium Rectangle 
Position 2 
300 x 300 oder 
300 x 250 Pixel



Discounts
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Online magazine banners

3 month period or more 5%

6 month period or more 10%

9 month period or more 15%

12 month period or more 20%

Online magazine advertisements

3 month period or more 5%

6 month period or more 10%

9 month period or more 15%

12 month period or more 20%

Combination discount: 10% on an online advertising 
format when booking a printed advertisement.

Discounts can be combined. 

Combination discount: 10% on the banner when 
booking a print advertisement or any online promotional 
format.

COMBINE 
PRINT + ONLINE 

FOR ADDITIONAL 
SAVINGS



Terms of payment Bank details

2 % discount on advertisements for payment within 10 days after  
the invoice date. Net payments within 30 days of invoicing. All prices 
are quoted net plus the current tax rate. Online advertising formats, 
print orders, inserts are excluded from discount deduction.

Commerzbank Stuttgart 
IBAN: DE95 6004 0071 0556 9793 01 
BIC: COBADEFF 
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Contacts

Publisher	� Gesellschaft für Technische Kommunikation  
– tekom Deutschland e.V.,  
represented by its board of directors,  
Heilbronner Str. 86, 70191 Stuttgart

Editorial department	� Gregor Schäfer  
(responsible as defined by press laws) 
Heilbronner Str. 86, 70191 Stuttgart 
Phone +49 711 65704-54 
redaktion@tekom.org,  
www.technischekommunikation.info

Publishing house	 tcworld GmbH,  
	 Heilbronner Str. 86, 70191 Stuttgart 
	 Phone +49 711 65704-0 
	 info@tekom.org, www.tekom.de

Managing directors	 Dr. Michael Fritz, Claudius Mehne
Head of advertising	 Dr. Michael Fritz, Claudius Mehne  
	 (responsible as defined by press laws)

Media consulting	 Natalia Zarychta 
	 Phone +49 711 65704-58 
	 sales@tekom.org

Media planning	� Silva Kolbow 
Phone +49 711 65704-32 
sales@tekom.org

Trade register	 District court Stuttgart, HRB 22804

VAT ID no.	 DE 220652126
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GTC

1.	 General information
1.1	� These General Terms and Conditions (GTC) are an integral part of all offers concerning orders for 

the services of tcworld GmbH, Stuttgart (publisher) in present or future business relations, even 
without any explicit reference to them. 

1.2	� The Publisher shall execute orders exclusively on the basis of these GTC; the inclusion of  
terms and conditions other than these shall not be accepted.

2. Conclusion of a contract, mediation of orders
2.1	� A contract for the publication of an advertising medium (e.g. advertisements, inserts, 

supplements, glued inserts, digital and online advertising media) is concluded by the 
publisher‘s order confirmation in response to the customer‘s request, which is issued by an 
agency or by the customer itself in written form (including e-mail). The order confirmation 
establishes a contract, unless the customer objects to it within three working days of receipt. 

2.2	� Unless otherwise agreed, the subject of the contract is the publication of the advertising 
medium in accordance with the quantity agreed in the order confirmation in subsequent issues 
of the magazine “technische kommunikation”. 

2.3	� Concluded contracts can only be cancelled with the publisher’s explicit consent. If the 
customer requests the cancellation after the advertising deadline, the customer will be charged 
for the advertising medium in any case. 

2.4	� The publisher shall pay agents a commission on the brokered turnover. This payment is 
exclusively due to the agent and shall be settled with the agent. A contract for the publication 
of an advertisement is concluded only with the customer. As part of the brokerage, the agent is 
obligated to disclose these GTC to the customer. 

3.	 Payment processing
3.1	� Unless otherwise agreed, publication shall be effected in accordance with the printing 

templates provided by the customer in accordance with the state of the art in printing 
technology by printing in the magazine “technische kommunikation”, which is produced using 
the offset printing process. An obligation to publish shall only exist if the printing templates are 
received in the required format at least 5 working days before the advertising deadline and no 
further processing is required.

3.2	� Advertisements can only be published in the formats offered by the publisher. The positioning 
of advertisements shall be determined at the publisher’s discretion, with the customer’s 
placement requests taken into consideration to the greatest extent possible. Furthermore, 
typesetting and pagination shall be determined according to typographical aspects. The 
resulting rules for the positioning of advertisements will be taken into consideration by the 
publisher.

3.3	� Inserts will be included in the distribution of the magazine “technische kommunikation”. 
However, the publisher does not provide any guarantee for the distribution of the inserts in 
certain regions or for the loss of inserts during distribution.  
 

3.4	� Proofs will be provided at customer’s explicit request and charged separately. The publisher can 
only take corrections into account if they are received by the publisher within  
the set deadline. 

3.5	� The publisher is obligated to publish in the agreed issues of the magazine “technische 
kommunikation”. However, the publisher is free to change the magazine’s publication date, e.g. 
for operational reasons, in deviation from the previous publication dates. Deviations from the 
agreed circulation volume are possible within a limit of 15 %. 

3.6	� In case of force majeure, labor disputes, official measures or operational breakdowns such as 
illness, which last or are expected to last longer than one week, the publisher is not obligated 
to provide the service. Delivery periods will be extended appropriately for the duration of the 
hindrance. 

4.	 Print template
4.1	� Print templates must be submitted as PDF files in accordance with ISO 15930-7:PDF/X-4; the 

customer must provide the files free of viruses and checked for viruses according to the state 
of the art. After receipt of the print templates, the publisher shall only check these files for 
processibility according to the state of the art. 

4.2	� If the print templates need to be reworked or if the print templates lead to additional work 
in the production of the magazine or in any other way, the customer shall bear the resulting 
additional costs, which shall be shown to the customer in advance. 

5.	 Prices, payment 
5.1	� The list prices valid at the time of the order or call-off apply plus VAT, including any applicable 

discounts; price reductions and quantity reductions cannot be combined with each other. The 
invoice is based on the size of the actual publication. Advertising invoices are payable with 
a 2% discount for payment within 10 days of invoicing or net payment within 30 days after 
invoicing. In the case of delayed payment, the customer owes the statutory interest along with 
collection expenses. 

5.2	� Offsetting against counterclaims or the retention of due invoice amounts is only permitted if 
the claim is undisputed by us or recognized or has been legally established. The assignment of 
the customer‘s claims against us requires our agreement.

5.3	� In the case of delayed payment, the publisher is entitled to declare due any claims to the pub-
lisher and to demand advance payment for services still to be performed.
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6.	 Responsibility of the customer, guidelines for advertising material
6.1	� The customer is responsible for the content and its legal permissibility. Should the publication 

of advertisements be prohibited by an interim injunction, the publisher will comply with such 
injunctions automatically and publish the advertisement without the challenged advertising 
content.

6.2	� The publisher reserves the right not to fulfil orders if they violate the guidelines for advertising 
material. These guidelines are: statutory regulations, in particular press law regulations, official 
requirements, etc. In particular, the publisher is entitled not to fulfil orders if the content may 
damage the reputation of the Gesellschaft für Technische Komunikation – tekom Deutschland 
e.V., Stuttgart, or institutions and associations connected with tekom or could significantly 
impair their interests. 
Furthermore, the order will not be executed if the advertisement design violates the layout 
specifications (see below) or is similar to editorial contributions.

6.3	� The customer is obligated to indemnify the publisher against any claims by third parties or in 
connection with unlawful content or any violation of the guidelines for advertising media upon 
first request, including a reasonable advance on the costs of legal defence.  

7.	 Elimination of defects
7.1	� If the publication does not meet the contractually owed quality, the customer is entitled to 

supplementary performance by way of the publisher publishing the contractual material again 
free of charge in the next publication for which the advertising material was ordered. If this fails 
again, the customer has the right to reduce payment or withdraw from the contract. 

7.2	� The customer is obligated to report defects immediately, i.e. the customer must notify the 
publisher of defects no later than within two working days of the publication appearing. 

8.	 Liability of the publisher
8.1	� The publisher is liable in reason and extent in accordance with the statutory regulations and 

the following terms. However, liability is excluded in the case that the publisher is only guilty 
of slight negligence and the liability does not result from the breach of essential contractual 
obligations, insofar as no physical injury or damage to health is caused.

8.2	� In the case of liability, the amount of liability will be limited to the damage foreseeable at 
the time of conclusion of the contract as well as to double of the order value, provided the 
publisher neither caused damage to body or health or caused damage intentionally or through 
gross negligence.

8.3 	� The publisher is not liable for intentional or grossly negligent behaviour of vicarious agents, 
unless the damage is bodily injury or damage to health or results from the breach of essential 
contractual obligations.  

9.	 Layout, copyrights, rights of third parties
9.1	� The customer accepts that all rights to the layout of the magazine “technische kommunikation” 

belong exclusively to the publisher, irrespective of copyright protection. Placing an order does 
not grant the customer any rights whatsoever to use the layout or components of the layout, 
such as print types or graphic elements, or the layout of pages. In the case of any infringements, 
the Copyright Act applies accordingly.

9.2	� All information, documents, illustrations, logos or trademarks provided by the customer must 
be free of third-party rights. The customer guarantees that these may be used legally and 
indemnifies the publisher at first request against any claims by third-party.

10.	� In accordance with § 33 BDSG (German Data Protection Act), we would like to note that, in 
the context of the business relationship, the necessary customer and delivery data will be 
collected with the aid of electronic data processing by tcworld GmbH in cooperation with 
tekom Germany and tekom Europe. By entering into the contract, the customer agrees to 
receive information electronically about the services of the above-mentioned organizations. 
The customer can object to this advertisement at any time. 

11.	 Place of fulfilment, place of jurisdiction, choice of law
11.1	� The place of fulfilment and jurisdiction is Stuttgart. The publisher is also entitled, at its 

discretion, to make use of the general place of jurisdiction.
11.2	� All legal relationships are subject to German civil and commercial law. 
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